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CREATE AUDIENCE PERSONAS
Gather data on the age, gender, job roles, industries, and income levels of your ideal
customer.

Analyze what your audience is searching for online. Understand their challenges, pain
points, and the solutions they seek.

CONDUCT KEYWORD RESEARCH
Use Ubersuggest or SEMrush to find the terms your audience is searching for.

Review your competitors’ keywords to identify gaps and opportunities in your own
keyword strategy.

DEVELOP A BACKLINK STRATEGY
Assess the backlink profiles of your competitors to identify potential linking
opportunities.

Aim for high-quality backlinks from reputable industry sites to boost domain authority.

DEVELOP A COMPREHENSIVE CONTENT STRATEGY
Create content for each stage of the buyer’s journey, from awareness to decision.

Utilize a mix of content formats such as blogs, white papers, case studies, and videos
tailored to different platforms.

OPTIMIZE INTERNAL LINKING
Establish a clear internal linking structure to help search engines and users navigate
your website.

Enhance user engagement by directing visitors to relevant, useful content, increasing
time on site and reducing bounce rates.

MONITOR AND REFINE YOUR STRATEGY
Regularly track your SEO performance using tools like Google Analytics and Google
Search Console to understand what’s working.

Be ready to adjust your strategy based on performance data, industry trends, and
algorithm changes.
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